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This paper analyses the most influential fashion bloggers existent nowadays and their characteristics and also the influence that 
fashion bloggers have in fashion consumption behavior. In order to do so, different types of analyses are done: firstly, a research 
about the most influential bloggers and a study of the weblogs and Instagram profiles of the bloggers with traffic analytics tools 
as Alexa and Seekmetrics to determine and define the role of the blogger and secondly, a questionnaire delivered through social 
networks with the purpose of getting a better understanding of the influence on fashion buying behavior.
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